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D. Gentle Bluebirds Scarf. D 
Choose a white or blue background 
for this pretty scarf. Eastern 
bluebirds on blossoming 
branches add touches 
of rich color. It's made 
of a new soft-as-silk 
polyester fabric that you'll 
love to touch — and throw in 
the washing machine! 15” x 49". 
39733 White Bluebirds Scarf $14.95 
39734 Blue Bluebirds Scarf 
$14.95 wR 


Bluebirds 
Scarf 


E. Before You Step 
Outside. Knowing 
the temperature is 
simple when your 
outdoor thermome- 
ter is easy to read. 


shion. Ours has large num- 

1a series bers, is weather- 

dinals, proof, has a dial 

le and cover guaranteed 

Ik blend not to crack, and is 

1895 wR made of high-impact 
plastic. 12 4” diam. 
34255 Backyard 
Birds Thermometer 

and F. Collector's Choice. Begin or add to a lg.on a 

t your spoon collection with this perfect 

letters holiday choice. The spoon is silver 

on of wild- plated with a fluted shaft. The cardinal 

2 design | on top Is perched on holly leaves and 

ito the | represented in true, rich color. Spoon 

>it all is 4%" long. 37184 Cardinal Spoon 

flowery i) $10.95 we 

signs with | « 

“x 11") H cat . nt - , 

Siaall G. It’s Called a “Fruit Kabob. 

aden Put half an orange or apple (or 

aan dinner roll) on the dowel 

59.95 AR @ 


and attract orioles, tanagers, 
and other non-seed-eaters. 
Made of clear acrylic with a 
vinyl-coated perch. Hanging 
chain included. 6” square 


acedipanen 23804 Fruit Kabob $10.95 


pattern consumers can 
relate to, at a price they 


can afford.’’ 
— Chuck LaReau, 
International China 
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Left: Lifetime Cutlery \itensed the 
| successful Heartland pattern for a line 
.| of matching flatware. Below: Heart- 
‘\land_ dinnerware, International's run- 
away SUCCESS. 


=4|of matching flatware Below: Hean- 


a cheap product. It is a 


relate to, at a price they 


; 


“Tt’s a good value, not 
pattern consumers can 


can afford.” 
— Chuck LaReau, 
International China 
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Left Lifetime Cutlery licensed the 
success{ul Heartland pattern for a line 


land dinnerware, International's run- 
away success 


Fabletop 


Int’! China into Marmalade 


Heartland’s success spawns 2nd generation 


By Lort KREBEL 


NEW YORK — In 1982 Inter- 
national China Co. introduced a 
charming little country pattern 
called Heartland. 

Everyone liked it, but contem- 
porary styles were the big sellers 
at the time and it didn’t receive 
much hoopla. Well, five years 
and 40 SKUs later, that sweet 
pattern is the talk of the tabletop 
town as it edges its way in and 
over the big boys of casual 
dinnerware to become one of 
today’s biggest-selling country/ 
traditional patterns. 

Its broad assortment of ac- 
cessories and a resurgence in the 
the country look made Heartland 
a $40-million winner last year. 
“Heartland has everyday, uni- 
versal appeal,’’ according to 
Chuck LaReau, president of In- 
ternational China Co. 

“Tr is comfortable and you can 
live with it. People across the 
country love it, not just in the 
Midwest, but in California, 
Texas and New England as 


Pfaltzeraff’s Trousseau for brides 


YORK, Pa. ‘— Pfaltzgraff is 
aiming squarely at the 
high-powered bridal market with 
its new dinnerware introduction, 
Trousseau . 

Clearly bridal in style and 
color, Trousseau combines an 
ivory glaze, gray banding and 
delicate floral design into what 
the company believes is a classi- 
cally romantic pattern. ‘‘It’s a 
more romantic look, with the 
warm ivory glaze and soft rose 
decoration,’ said Bill Ripley, 
Pfaltzgraff senior vice president. 

The line will be sold at $22.50 
a place setting in department and 
specialty stores. 

Also true to Pfaltzgraff form, 
Trousseau will be accompanied 
initially by 13 accessories, priced 
between $5.50 and $85, and four 


pieces of glassware, retailing be- 
tween $3 and $4.50 each. 

According to Ripley, bridal 
business has always been of pri- 
mary importance to Pfaltzgraff, 
accounting for a hefty 30 percent 
of the company’s sales. ‘‘Brides 
tend to like our patterns,’’ he 
said. ‘‘We go from a very rustic, 
country look to softer, traditional 
looks. 


“*Also, they know when they 
register with us, they’re going to 
get all the pieces they want,” he 
said. ‘‘Our product is always in 
stock at the stores, and they 
know it’s inexpensive enough 
that their friends will be able to 
afford it.” 


He noted that, at any given 


time, at least three Pfaltzgraff 


patterns are always included on 
the top ten bridal registry lists. 
The Pfaltzgraff shopper, he said, 
is not very different than con- 
sumers for upstairs bridal pat- 
terns — 68 percent work, most 
have at least two years of college 
education and have household 
incomes of $32,000. ‘‘These 
people are hard pressed for time 
to shop and they like conve- 
nience, but they still like nice 
things and want their tables~to 
look nice,”’ Ripley said. 


As with all Pfaltzgraff lines, 
accessories are expected to play a 
key role in Trousseau’s success. 
Some 50 percent of all company 
sales are accessories — and that 
figure may be even higher when 
it comes to bridal sales. ‘‘That’s 


well,”? he added. 4 boldly into Marmalade. ‘It’s 
“When we first brought | definately worth a try,’ said 
Heartland out, it sold very | Michelle Demko, dinnerware 


well,” said LaReau. ‘‘People 
liked it and as its popularity 
increased we added our own 
accessories and licensed ac- 
cessories as well. With these 
additions, Heartland grew by 
leaps and bounds.” 

Now, with Heartland a suc- 
cess, International is going for a 
replay. Marmalade, Heartland’s 
second generation, depicts coun- 
try scenes with geese and offers 
numerous accessories. _Inter- 
national expects it to be as big as 
or even bigger than its prede- 
cessor. 

“Awesome. The __ initial 
response to Marmalade was 
simply awesome,’’ reported 
LaReau, ‘“‘When we brought it 
out, we thought it would do well, 
and it is. We feel that it will be 
at least as big as Heartland,” 
LaReau added. 

The success of Heartland 
tempted many retailers to jump 


buyer for Gold Circle. ‘‘Inter- 
national has obviously found 4 
formula for success and I am 
going to seriously consider this 
for my fall assortments,’’ she 
added. 


Both Heartland and 
Marmalade are — distributed 
through mass merchant, depart- 
ment and specialty stores, but 
have the best performance where 
all the accessories are merchan- 
dised together, according to 
LaReau. ‘‘The accessories made 
Heartland more interesting,’’ he 
said. ‘‘And people love to collect 
all the pieces. By displaying all 
the accessories, the pattern has 
greater impact, and consumers 
see the gift appeal the line 
holds,’’ he added. 

“Heartland is  incredible,’” 
Demko said. ‘‘The pattern is 
really hot, and the accessories 
add so much salability.’” 

(See INT’L, next page) 
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Trousseau, Plaltzgr 


as i . 
atf's new dinnerware pattern, squarely 


targets the blossoming bridal market. 


why we’re merchandised better 
in housewares departments. The 
shooting gallery upstairs doesn’t 
represent our coordinated look as 
well — they’re not used to 


showing all the accessories and 
having them in stock,’’ Ripley 


said. 

In addition to Trousseau, 
Pfaltzgraff is also capitalizing on 
the rampant success of its Sim- 
mering Potpourris last Christmas 
by extending the gifts to more 
seasons and holiday events. 
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Inset From Alessi Spa, an elegant contemporary 
cutlery set called ‘Dry’ 


I In high quality 18/8 stainless steel, the 
‘Galleria’ cutlery range from Wilkens ts both 
elegantand dishwasher-proof 


2 ‘Classiko Spaten’ isan elegant series of coffee 
table serving pieces, featuring fine ornamental 
decors, from Antiko Silver. This work isa 
speciality of the company 


3 Camelia-Folium’, a brand new range of ‘Spun 
dinnerware’. Also available 7-piece fruit setand | 
25-piece tableware set, from Les Verreries De | 
Saint Gobain 


4 New items have been added to the 
‘Ambassador’ collection from Wilkens 


5 Matching candlesticks anda candelabra from 
WMF's ‘La Galleria’ collection 


@ 6 BSF will be showing a series of giftboxed tea 
caddy spoons; twelve designs are available 
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Dosen, in Silber und 
versilberter Ausftih- 
rung aus dem 
Angebot der Firma 
Karl Chr. Kern, 
Schwabisch Gmtnd 


6 

Tortenheber und 
L6ffel aus verschie- 
denen Kollektionen 
der Firma Antiko- 
Silberwarentabrik, 
Pforzheim 


7 

Diverse Accessoires 
fr den Raucher 
stellt die Firma 
Johann Franz jr., 
Schwabisch Gmtnd, 
vor 


Osaki, 


Stilvoller Humpen 
mit der Szene Wal- 
lensteins Lager, aus 
dem Angebot der 
Firma Dr. Herbert 
Bauer, Hanau 
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Jahresléffel 1982 

Der neue Jahresléffel zeigt einen goldenen Apfel- 
baum mit roten Fruchten vor hellblauem Himmel. 
Der R & B-JJahresloffel ist aus 925-Sterling-Silber, 
geschmiedet, hartvergoldet und emailliert. 

Zwei GroBen stehen zur Wahl. Hersteller: 


crinnerung . 

veschenk-Idee fur die kommenden Festtage Robbe & Berking, Flensburg 

Ite Kinderschuhe. Die Schuhe konnen vergoldet, { 

intik-verkupfert oder bronziert werden und sind mit i pam UY § 

jegt. Weiter Information durch van Kampen & Begeer 3) Cre | q § | 
} 


“ner Str. 7, 4240 Emmerich 


Nis Set wirkt Schmuck | 


* besonders schon” 


Dieser einfache, einleuchtende Satz konnte manchem 
Verkaufsgesprach die lukrative Wende bringen. Erst recht, 
wenn man dazu der Kundin empfiehit, die komplette Garnitur 
anzulegen und im Spiegel Zu betrachten. 


Und sollte mal der Geldbeute! dafur Zu schmal sein, bleibt immer noch 
der gute Rat: Ein Teil zu Weihnachten, eines zu Ostern 
und das nachste zum Geburtstag. | Zz 

Auch so halt man Kunden 

bei der Stange. 


SPECTRA, INc. | 


Spectra Wood is 
happy to be back 
in full production 
sincethe June 

1977 fire. Our new modern facil- 

ene is three times larger to serve 

you better. . 

We are back with most of the old 

classics in Walnut & Cherry and 
some new treasures in the gour- 
met and table gift ware line... 


See us at Atlantic City, Booth 
2352 


BOX 356, STATE COLLEGE, 
PENNSYLVANIA 16801 
814-238-6332 


ONEIDA (Oneida, N.Y.): This 
Dunkirk 2 piece deviled egg dish | 


FOOD STORAGE CONTAINERS 
from DENMARK 


decorative «colorful « space saving 


and server is $6.95 from Oneida. 
The flatware is in the Victorian 
Classic pattern. 


CONTEMPORARY DESIGN 
FOR THE MODERN 
HOMEMAKER 


LUNT SILVERSMITHS (Greenfield, Mass.): New for 


the Atlantic City market is Lunt’s Avondale pattern, which = 
features a cameo shield at the top. A four-piece place set- Si ver 
ting of the sterling silver flatware is set to retail for $97.50. 


TOWLE SILVER- 
s M iT H §& 
(Newburyport, 
Mass.): This 
silverplated soup tureen 
in the Grabd Dutchess 
pattern is new for To- 
wle. The tureen, with 
hand-applied border and 
feet, has a 3.5-qt. 


ranonity. Rataile nrice 


© Freezer-safe 
@ Dishwasher-safe 

e Microwave oven-proof 
Salt mill features nylon mechanism to 

Qfind salt...will not corrode. Pepper is ground with 
stainless steel grinder. Sea salt and pepper included! 
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The Greatest Stocking Stuffer 
of the year at a remarkable $2.95! 


International Silver wants you to welcome in the season with the fine: 
stocking stuffer of all...their 1977 Christmas Spoon. This exquisii 
demitasse size handcrafted spoon, in heavy silverplate, is guaranteed ( 
set a gleam in the eye of all who receive it, And each 1977 Chriseme 
Spoon comes nestled in its own fine stitched red and white felt stocking 
There’s absolutely no finer way to provide amore thoughttul gift, as we 
as continue the International Silver Christmas Spoon tradition. 


At $2.95, order as many as you have stockings to fill! 


International Collector’s Guild, Led. Dept. C2 
9000 Sunset Blvd., Los Angeles, Calif. 90069 


YES, I want the remarkable 1977 Christmas Spoon by International Sily 
Company. I have ____ stockings to fill at $2.95 ea. + .90 for postage ar 
handling. for a total of $ . Calif. residents please add 6% sales ta 


CO) My check oc money order is enclosed 
Name 


Address 


City State Zip 


Please charge my credic card. (Minimum order: 2 spoons.) 
C) Master Charge (J BankAmericard/ VISA 
zsh 28 Fl Del ise el Pel aed es el etd eed tel th | 


Exp. Interbank Number 
date (Master Charge Only) | |_|. 


Signature 


For Rapid Charge Service please call toll tree (800) 325-6400 
All orders shipped within 48 hours unless notified ethenvise 
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PUIFORCAT 
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ROYAL 
Pattern 


STERLING 
SILVER 


3 piece place setting 
from $200-$400 


PUIFORCAT U.S.A. LTD. 
225 5th Ave., New York, N.Y. 10010 
(212) 683-2541 
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New York Market News cont, 


New York gift market this month. 
The 1,000 sq. ft. showroom is another 
step in the expansion of the firm’s 
growing national sales network, ac- 
cording to Per Jensen, vice-president 
of marketing. 


The news at Maurice Duchin Co., 230 
Fifth Ave,, is a new line of serving 
ware combining the brass plated 
bamboo style with a laminated natu- 
ral cane. All brass items are treated 
with an epoxy finish to prevent 
chipping, scratching, and tarnishing. 
Other bamboo style serving pieces 
combine with Pyrex liners and can be 
used as cook and serve pieces. Prices 
range from $25 to $45. 


Ray Hagan Assoc. Inc., 45 W. 54 St., 
is now handling the publicity and 
advertising for 225 Fifth Ave. 


The Play’s the Thing. Royal Doulton 


is offering retailers a puppet show to 
help them reach the bridal market 
and introduce the importance of ta- 
bletop items to prospective brides. 
The show, performed by Royal 
Doulton Theater puppeteers Lois 
Sharrott and Elizabeth Nelson, em- 
phasizes that fine china is an invest- 
ment in the future and that every 
bride, from hippies to sophisticated 
women, really does want a gift of fine 
china. The script is both informative 
and entertaining, written with a great 
deal of humor and argumented with 
lively songs. The puppets, who are 
dressed in beautiful and colorful 
costumes, are soft sculpture. 


Stylebuilt Accessories, which moved 


upstairs to larger quarters in 225 
Fifth Ave., room 1118, is offering 


] i Boia y 


ji 
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bath accessories . 
Martex sheets and t- 
chosen the Peach \° 
Grass designs to bez. 
lissue boxes, soap : 
tumbler and towel h 


Real silkworm cocoor 


erboard pattern to 1 
mats on display at 
Designs, room 1173 
A pillow is also ava: 


There is much exci 


Fenton Inc., suite © 
Ave., about the res: 
made at High Point 
of enamelled brass i 
to Mrs. Fenton, the : 
yond all expectati ° 
can’t get the boxes 1: 
line includes sever 
round boxes, hig], 
caddies, as well as .- 
shapes. The colors 
black background «« 
and gold... green. 


If the Sigma Mark: 


showrooms look difte 
they have broken tii: 
joining space both») 
and downstairs. It’ 
...and the walls ha 
with the same Wo:. 
that Sigma uses for ; 
theme here is “cross « 
coordinated merch. 
Egyptian, American 
American, Pre-Col:..: 
and modern influence 
group of ethnic primi! 
Works of Bedford * i: 


The new Blair Rubel showroom in suite 203 at 225 Fifth Avenue is spaciou: 
lines they carry range from gourmet cookware, Christmas decorations and b 


linens, serving pieces, and decorative items. 
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Attine stores and Baccarat SSE. 87St. NVC. 
Write Dept. K-1 for Christofle brochures, 10¢ 
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Cratted 


Av 


ATDACCARAT 


2 The Marly pattern, superbly ” 


and classically simple, with 50% ; ' 


thicker silver plating than any other 
name, for a lifetime of elegance. 


SEPIC 1975 


makes good use of store’s resources 
and good morale. 

@® Pay a flat commission on all 
merchandise; on diamonds only; on 
old merchandise. 

Bonuses must be increased each 
year, so if your personnel begin to 
take them for granted, change your 
incentive plan. 

Non-monetary compensations sug- 
gested were once-a-year dinners in a 
fine restaurant; company paid trips 
to jewelry shows and conventions, 


: special dinners for top 10 salespeople; 


The President’s Club for diamond 
sales of $3000 or more. 

On a day to day basis, salespeople 
are motivated by congenial co-work- 
ers, praise, time off, titles and job se- 
curity. 


How to profit 
from staff meetings 


Regular staff meetings pay off, in 
boosted morale as well as at the cash 
register. And no matter how large or 
small your store, these are areas that 
must be covered: 

Product information; any changes 
in store policy; the store’s current ad- 
vertising; complaints from custom- 
ers; problems among salespeople; and 
security information. 

One midwestern chain actually 
makes videotapes of salespeople and 
customers—the roles acted out by 
store personnel. All the salesmen’s 
bad habits are there for him to see 
and correct. 


How to plan for 
higher sales volume 


Retailers should always be working 
on two plans: short and long range. 

The short-range plan includes 
stocking for the immediate sales fu- 
ture. Jewelers are changing their buy- 
ing times from once or twice a year to 
four, six and even twelve times a 
year. 

The trick is to keep accurate 
records, by dollars not units, as to 
what you did last year. Keep abreast 
of the latest fashion trends, alert 
your sales people to your short-range 
goals and provide incentives when 
they reach and exceed these goals. 

The long-range plan is equally vi- 
tal. Ask yourself: What will this 
neighborhood be like in five years? 
Who will be my customers? What 
kind of image must I build? What 
kind of volume can I expect? 

Choose a direction and then set up 
your own five-year plan. o 


Animals on te~Loase 
Capture Them with Sterlin 


Let your customers stalk their 
prey! Twelve distinctive and e, 
animal heads, delicately cast 
silver and hung from 16” fi 
chokers. Retail $9.00 (Cost: $4 
Poly-Bagged — $4.50 deluxe g 
FREE Display with 24 piece: 
Crafted by: 
, 44 Warrer 
loisart Providence, R 
Distributed by: jewels by STF 


375 Lake St., Bristol, Conn. * 


NEW YORK SHOWRO’ 
ALL Fifth Ave., Suite 1003(212)* 


> OLD MINERS : 
“@, Selected trom our Inve: 
=, second-hand breakout goo 


stones In guaranteed pert 
* ditlon—graded and selected 
or match your particular job i 
‘received. Labor avallable. Wa; 
=~ ate below normal market p 
we'll prove it! ! 


*Brof 


SONS 


dak 


Pitteb: Pag 
(412) 1-284 


FIRST—STILL “TOP: 
You're SURE with a KAG# 
RING SIZER ® RING ROLL 


€ 


U.S.-made since 1947 USED by Covet 
ers, chain and credit stores, whotessert 
turers, repair shops. Ready to wort ty 
your Jewelry Supply touse 


For information, tactory repai, o# sewn. 
write or call 


J.J. KAGAN & CO. 
Box 36053, Los Angeles CA 90034 @ J+ « 
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FROM igs ODN ee 
ULL TRINK ©: Siz AINILESS STEEL 
LIN AA FERN TLIGHT. — 
“DESI IGN" EC Prd 
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Stainless steel is now in. colour. At et 
Nickel, we’ve developed a process that will colour 


stainless steel bronze, blue, gold, red and green — = ame 


and any subtle shade you like in between. 7 
Coloured stainless steel can be drawn, bent, or i ie 
put through patterned rollers without affecting 
the colours. Or the steel can be coloured after it’s \ 
formed. x 
Designs and patterns can be reproduced in sv 
f, colour, and colours are not affected | \ 
® by boiling waterordry heat to 200°C. | 5 
os 3 And of course you still have all | 1 
be » the other qualities for which | 
Nd stainless steel is renowned — Et j 
ay resistance to corrosion, freedom r1 } j 
® %&! <> from maintenance, and long Pa j 
(@ wm! fe trouble-free life. bea ¥ / j 
at Cee Licensees in Britain and O y 
A al - elsewhere are available to provide \ Wak: 
a m contract colouring facilities and to AS 
= /\ help you make the most of this > rae 
<<» C2 exciting new development. _" 
+ Re ees If you'd like to look into the sf 
‘ } : possibilities ~andthec hallenge = r y 
4 , of working and designing with é ; 4 
=~} tt} coloured stainless steel, we IL be ( J 
glad to give you more information. »% 
x So will any licensee. ~ 7 
Cutlery and Dishes coloured by Nippon Kinzoku (Japan) waite “Wai del pian 
ec enia a aac - SCIENTIFIC LIBRARY 


GAN 27 19/5 


> OFFICE 


eee NICKEL LIMITED 


Thames House Milbank London SWIP 4QF 


Licenseo in the U.K 

Sa Equipmei WSurfaces Limited 
2 De Beauvoir Crescent, London Ni, 

Poigghane: 01-254 4141 


4 “Match Seay Eclador S.A. (Switzerland) eh Be. 
ny Tans by Alliata eTaminoi (Sarisn\colaurediby Silamsas iMilat) = r L 


DYasy re 8 DECORATIVE ACCESSORIES e: 134 


Norsaga TNS || INTERNATIONAL 


PEWTER TRADE SERVICES, INC. 


This unique Pewter tableware is manufactured Largest Handbag Importers 
in the U.S.A. in the European Tradition, using from India 


only the finest materials available. Skilled crafts- 
“VEEJAY” DESIGNS presents 


men have carefully assembled and finished each 

piece by hand, assuring the utmost in quality “ 
A Diverse and Elegant Collection 

Genuine Leather-Hand Painted 


and workmanship. Write for free brochure. 


5 


ES 


CLieeu tks aii 


Reorders filled promptly 


GENERAL OFFICE & WAREHOUSE: 


337 High Street, Burlington, N. J. 08016 
Telephone (609) 387-3099 


NEW YORK SHOWROOM: 
172 Madison Avenue, Tel: MU5-4969 


REGIONAL SHOWROOMS: 
Los Angeles: (213) 623-3736 * Chicago: (312) 
332-2634 © Philadelphia: (215) 922-2413 

Boston: Traveling Salesman Call (609) 387- 3099 
ee (214) 634-0342 ° Atlanta: ae 


New Merchandising Seca An- 
nouncing the 1974 Angelo Brothers 
“Success System” at a recent sales meet- 
ing are Tony Venuti, national sales 
manager, and Sam Rosenberg, national 
accounts manager, both standing. 
Seated are Bob Klein, left, buyer, Cot- 
ter & Co., and Stanley Angelo, Jr., 
president. The new nine-point pro- 
gram offers dealers an opportunity to 
capitalize on the $30 million and grow- 
ing decorative lighting market. 


© oD) 


(809) 724- 8193 


CANADA: 


520 King Street West Tel: (416) 249-0545 
Vancouver, British Columbia Tel: (604) 688-2631 


Relocates. Modern Classics has 
moved to larger quarters at 18 
West 18 Street, New York. The 
showroom, factory and shipping 
departments are now consolida- 


ted on one floor. New lines have mounted stacker cranes that 
been added and some rede- place each incoming item some- 
signed. where within the center's 163,000 


' torage bins. 
Among the nation’s largest struc- pel aate 


tures, the Hallmark Distribution In Expansion. International Mul- 


Center was opened near Kansas tifoods, Minneapolis, has ac 

, City recently. The distance be- quired two companies with com: 

Children’s b tween the farthest points of the bined sales of about $2 million: 
coat rack fp irregular shaped building is Nadler Lighting Corp. Wil- 
colorful = more than three-fourths of a loughby, Ohio, and Borghese 
pegs for 2 mile. A computer keeps track of (art accessories), Gaithersburg, 
hanging fe all Hallmark merchandise re- Md. Current management will 
coats id ceived and directs huge railway- (To page 136) 


Retail 


Decor Bath Soap by cae 


The finest quality French 
milled cold cream base, 
fragrantly scented. Wide 
variety of hand deco- 
rated original designs. 
gold Initials and {iret 
names. A unique gift In 
finest taste for men and 
women for any occasion. 


" NATIONALL REPRESENTED. 
WRITE FOR NEW CATALOG) 


"Pllaon. Galleries 


j Pawtucket, Rhode: Island 0286), ws SAME DAY SHIPMENT. PERMANENT DESIGN, WILL NOT WASH OFF. 
Some territories available. 


INC? 


4 see us atall 
beifererephttnehve | Interwagen Corporation © 8819 SW 129 Terrace © Miami, Florida 33156 
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chandising, as are consumers, is the same 
anywhere. 

Pfeif has all the pat answers about Sunbeam 
versus consumer activists. His company ‘has 
always been interested in the consumer,”’ he said, 
noting that company management has always had 
access to a “chronicle” of incoming complaints. 
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WILLIAM J. PFEIF 


ret Product Data From Makers 


Nixon’s Special product information at the 
‘or Consumer Af- point of sale is going to in- 
iking at the 72d crease. 

oOngress of the She contended that retailers 
Retail Hardware must have this information 
, told the retailers supplied by the manufac- 
reed and the con- turers, because they cannot 
eed for releyant find the time to get it all from 

SoZ ~ | publications. 

She further said it is difficult 
for consumers to get all the 
necessary information from 
consumer reports. 


She said that manufacturers are 
quite willing to discuss in writing 
}service, performance, design, life 
and maintenance economics when 
industry or government wants to 
make a major purchase but seem 
less willing to discuss these 
characteristics with consumers, 
or even with retailers. 

With the boom in do-it-yourself 
courses and “‘Hoe to” books, Mrs. 
Knauer sees the hardware jn- 
dustry in a state of explosion, with 
the need for mare room and more 
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saving prices 
are.is adver- 


OO :ortay 


= *. (tt “oserne tne, she said, the 

} Ware tucsRet sophistication of the 
amers will consumer is increasing. 

k for it. “Many of the part-time 


salesmen lack sophistication and 
your business will be hurt if your 
part-time salesmen cannot meet 
the consumer’s demand for 
product information,’”’ she said. 


“THIRD-GRADE LEVELS of 
appeal and third-grade levels of 
selling will haye less and less 
acceptability,” 

She also suggested that retailers 
support the Administration’s 
‘goals in the Consumer Product~ 
Safety Act and the warranty bill. 


In pointing out the seriousness 
of the problem of product aie 


she quoted Di ent of Health, 
Education and Welfare statistics 
that show there are ap- 


proximately 150,000 injuries per 
year associated with cooking 
devices and 500,000 with kitchen 
gadgets and serving utensils. 


“By their very nature, some 
products—such as knives—are 
always going to have an element 
of risk,” she said. The questions 
are: “Is it unreasonably unsafe?’’” 
and “Can safety features be added 
at reasonable cost, without 


pricing a needed product out of the 
market?” 

FOR EXAMPLE, she said, “it 
would be reasonable to request a 
hot-water vaporizer manufac- 
turer to add a low cost safety 
device—to prevent boiling water 
from spilling over a crawling 
infant who upsets it.”’ 

Regarding the warranty bill, 
she said it would provide for 
clearer, simpler language so the 
customer could understand 
warranties and determine their 
value. Competition and 
warranties would be expected to 
increase. 

After her talk, she said in an 
interview that, although there is a 
long way to go, manufacturers are 
doing a great deal in these areas, 
“Tt is very encouraging.”’ 

IN AN EARLIER TALK, Dr. 
William Applebaun, lecturer 
emeritus, Harvard University,and 


_had expert in the food distribution 


and marketing 
“Consumerism 
DUSINeESAMme nu i 

“Businessmen are responding, 
some earnestly and with good 
intensions, others with clever half- 
truths. 

“Retailers, in particular, live in 
glass houses. They’re the first to 
be blamed for rising prices or for 
unsatisfactory products which 
they did not produce. Wholesalers 
are the faceless men, but must not 
remain so. They, too, must share 
in the social responsibility of 
business.”’ 

He criticized the many 
traditional hardware retailers 
who did not rush to innovate and 
change dramatically their 


field, said: 


voice 


business horizons, leaving ‘‘the | 


field wide open for self-service 
general merchandise stores and 
other innovators in retailing to 
step in and capture an enormous 
part of the hardware business. 
Retailing strategy for tomorrow 
must anticipate the opportunities 
of tomorrow—goo Store 
locations, store facilities and 
managing of people, he said. 
“The greatest defect in 
managing people is to stint their 
responsibility,” he added. 


HFD Paves the Way 
For Your Salesmen 
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The ‘big names’ at Oxford-Hall 
where fine stainless stee} in al 

styles at all prices makes business 
good. See the whole tine a: 

N.Y. Gift Show 

(New York City) Booth 4413—Coliseurr 


Write Dept. WPD for complete brochure. 


OXFORD HALL 


OXFORD HALL SILVERSMITHS, LTD 
118-21 Queens Bivd. (212) 793-4747 
Forest Hills, N.Y, 11875 


ydpe's treasured pocket watch . 
ie one he Seft you... shouid be 
layed. Set it on this elegant 18th 
fury look easel-stand that's 
© ed in 18K goid Has protective 


- velvety cushion, antique 
> yque filigree. 
SJ OF 15 Watch Stond 1.99 
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The effect is staggeringly beautifull Too much 
showing these 
lustrous Salem Maple-linished pine shelves 
staggered is a solution. Also you can arrange 3 


wall space? or too Itttie? 


1D’4-in shelves on dowels to go straight 
down Hang by attached hocks 19" high 
26575 Stagger Sheif. 


Your name on the knocker. Yes, 

Breck’s will custom engrave your 

family name on a solid brass plate 
set it on a handsome, baroque 


detailed. brass-plated metal 
knocker. Print family name. 
Weatherproofed Screws included. 

49924 Pers. Knocker. 712x5". 3.99 


For dinner ala Mediccl .. ring the 
bell A lovely, hand-decorated china 
bell that 1s a faithful copy of those 
used in Italian palaces. Hold by a 
golden handle listen to the 
sweet, appetizing sound the clapper 
makes. 

14902 China Bell. 3%. Asst'd. 1.00 


i ce) Wea Fete, ree 
PAINT-IT-YOURSEL*® DECOR TAAY. Now 
you can create your » « ait by filing in 
the numbers. Enchant 3 ure craft Kit 
includes plastic tr, «°" ready-to-paint 
American Eagle patier:. - te glaze, brush, 
instructions. 


51862 Decor Tray » 4.99 


SPELL BINDER will keep you and your 
quests fascinated for hours. Perpetual: 
motion keeps balls in ever changing 
positions. Sturdy wrought iron base. 
Decorative centerpiece as well as a 
fabulous conversation piece. 

17152 Spell Binder 4.99 


“Flights” of fancy for the dining room. 6” porcelain 
Plates are hand-decorated to depict enchanting 
love birds in their natural settings, Gleaming 
goiden rims frame the lovely picture. Use attached 


up and cord for displaying. . or use them for serving. 
They come boxed... so they make an ideai gift for 
4.39 hers 


'd Plates (4) 2.99 


Endearing music box depicts 
fanrous Hurnmel print on top 

onen the lid and you hear 
fhe wonderful source of 
Lara’s theme—"Somewhere 
My Love’-from the nove 
Or. Zhivago. Best of all, the 
works are contamned under 4 
glass lid—so you can watch 
the movements winding, The 
box itself is made of 
wood finished carved 
od and it ts 4!4x3x2" 
Give "Somewhere My Love” 
to someane you love. 


BRECK’S 


SINCE 1818 


OF BOSTON 


Wizard of Oz music box 
shows Gorothy and her 
pals going down the 
yellow onck road” 415 

ceramic box plays Over 
tha Rainbow when you 
iwist the top. What a gift! 

77883 Munic Box 5.99 


Fleh, Fowl and Mushroom trivets in the Eacly American manner And 
tke all thinas frorn thal golden era 
practical Made of black wrought iron, they're 1-foot ong and 8” wide 
gs to keen the hot plates well above your tabie top 
How wondertully decorative tney are an wall, too! 
86348 Hen 06483 Fish 23564 Mushroom 
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They have 4,1 
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Spoon collectors... look here! These wondertul spoons have been imported 
{rom Holland --where the home crafts are stl nourished and maintained On 
thew fovely blue porcelain shandles you Il find handpainted decorations that 
show a bit of the Oid Worid a bit of the New Ona spoon snows the 
Appolio Moon Cralt~-the one that carned Nei! Armstrong to where he made 
his “giant st * Another spoon shows the “Peace Sign.” The last one shows 
a charming Turing Mill 


28282 Appollo Spoon AY n 9 vi { 
28472 Turning Mill ! $ 


28332 Peace Spoon 
Es, 2.49 


“Stained Glase” Candie is 
hand formed of countiess 
pieces of ditterent color wax. 
Stands over 8” high gives 
your room a truly eiegant 
decor touch 

64592 Candle 2.39 


they're both dSesautiul and 


Each, 2.99 
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ain and leather watchband, is 1% inches 

iden’ snap holds the watch in place. Chain 

ther gold! or silver, Leather colors include 
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SEE US AT ROOM 3174 
MARRIOTT MOTOR HOTEL 


DALLAS JEWELRY SHOW 
FEBRUARY 22, 23, 24 


ask for the new J&A eatalog 
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55 EAST WASHINGTON: ST. CHICAGO, ILL 60602 
PHONE: 312 + 782-7240 


Qur second century'serving fine jewelers 
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Sons; Inc, 216 E. oe St., New 
York 10017, 


Featuring 
RAISED ENAMEL LETTERS 
You name the sport — we have the charm. Custo om 
colored letters on Sterling Silver, Karatclad, d 
Filled and 14K Gold. Sell Fisher Sport Chan 
on the profit winning team. 10 Day Del ; _ 
anteed, J. M. Fisher Co., Dept. S, Attleboro, Massach 

setts 02703. 


SEASPRITE clock and barometer are available 
with a cork plaque mounting. Battery-operated 
clock in a solid brass case has a Dual-Jewel move- 
ment. Barometer has a temperature compensating 
movement, Clock and barometer each retail for 
$25; plaque is $15, retail. Seth Thomas, 185 S. 
Main St., Thomaston, Conn. 06787. 

(please turn the page) 


PUBCLIAD PEVOTAANIC CERDILADY «avn 


Birthdate 


Remembrance 


oon 


The ideal gift 

for baby, or 

children of any age 

— a memento of the 

happy event in enduring 

silver plate, engraved with first 

name and last ini ; also, hour 

and date of birth, weight and length 

at birth. Gift-packaged in handsome hour- 
glass box, mailed direct from Sweden. 


$295 ped 
i} Price includes engraving @ No C.O.D.‘s, please. 
Allow 4 Weeks For Delivery 


alton house 


| 101 So. Park Bldg., Montclair, N. J. 


PERSONALIZED 
Telephone Book Cover 


Protect and glamorize the much-used tele- 
phone book with a handsome padded brown 
leatherette cover. Name and design in gold. 
Print name to be stamped. Also give height, 
width, thickness of book, and city 
Town Ed. 9¥"x6Va" . 
City Ed. 11s"x95" . x 
In ginger-color genuine leather for extra 
elegance, Name ond design in gold. 

Town Ed. 9/4"x6V/4" $5.95 ppd. 
City Ed. 11/4"x95/0" $8.50 ppd. 
Ideal Xmas Gift for home or office 
Write for Free Catalog 


Dept. HB-118 
RMS 214 W. Ontario 
INTERIORS Chicago 10, Ill. 


{GRAIN CUTTER 
7 TABLE 


Asofa-end orchair- 
side table featuring 
two levels for lamps 
and accessories, 27* 
high.2s' wide, 135 deep 
Right and left-hand 
models available. 
$89.50 
Exp Chgs, Collect 
DESIGNERS and MAKERS of UNUSUAL 


EARLY AMERICAN 


= PINE FURNITURE 
Mail#1.00(credited on 
your first order) for 
alalog letersi Color 
ani ekground S. 

Visit this Exrly American anak 
shop. or see our Permanent Displays at 
Workshop, Rt. US.202, Lambertvilleny 
andat Seaport Store, Mystic, Conn, 


‘The Jennox § 


It’s paradise — 
spending the southern season 


on Adam and Eve's private 


atifien 


beach. The fringed, cotton 


terry towel, designed for us 


by Pat Prichard, is a two-yard 


garden of primitive color, 6.95 


Lord & Taylor 11) Broadwuy, Hewlett, Long Island, NY. 
ko ee 


|* * we * 


424 Filth Avenue, New York 18 


House BEAUTIFUL 
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~~ A WOMAN'S AGE is a closly 


ENGLISH PICKLE Jar 
sounded intriguing even hefore 
we saw it. And we love it. Im. 
ported square jar is pressed glass 
set in a silver-plated stand: jts 
pickle fork hangs on the side. 4 
little glass “drip jar” is altached 
to the stand to catch juice-drips 
from the fork, $5.98. Double 
stand with 2 pickle jars, 2 forks, 
$9.98. Lee Wayne. Dept. HB-11, 
5606 Lansdowne Ave., Philadel. 
phia 31, Pa. 


BELLE OF THE BALL ic the 
small clothes horse whose mommy 
orders the Party Frock Kit, It 
contains all the pre-cut parts and 
trimmings to make a_ frosty 
iridescent taffeta dress with por. 
trait collar, velvet bow at the 
hack. flower nosegay at the waist, 
and bouffant skirt with 4” hem 
and its own ruffled net petticoat 
pink, or blue. Sizes 3-6X, 
99; 7-12. $6.95. World Treas 
ures. 657 Main Ave., Passaic, NJ. 


guarded secret if she’s over 2], 
under 18. Here's the gift for a 
mysterious charmer who keeps 
her beaus guessing. In ster! 
silver or 12k gold fill, 1” h 
charm is $5; bracelet, $3.50; set 
of charm and bracelet, $7.50. Ia 
14k gold. charm. $25; bracelet, 
$35; set, $50. Add 10¢ per letter 
for engr. on back. Tax incl. One 
week delivery. Greenhall, 1133 
Broadway, New York 10. 


MARUUYN JACKSON 
50 LORRAINE ORIVE 


IMADISON.w 
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RALSED-LETTER 
STATIONERY 


What an impression 
dress in rich raised letters on all your en- 


3 LINE 
EMBOSSER 
$4.85 PPD. 


«+. your name and ad- 


yelopes and note paper. Easy . . 
sive... 
tionery. Lifetime guarantee. Maximum 24 
characters per line, Made for embossing top 
of stationery. For use on envelope flap 


. inexpen- 


only, specil 
| available (for your stationery AND enve- 
lope flap) $3.00 additional. 


(Established 1883) 


Hop pgOVERS LOTSCH CORP. 


3647 14th Ave. Brooklyn 18, N. Y. 


Ma Ke jMOUEToWn 2 
rhou: » 
PERSINAL iwc 


+ @ fine finishing touch for your sta- 


“reverse” die, A 2 die set is. 


YOU CAN CREATE THESE 
MOSAICS!!! TILES DIE CUT 
AND NUMBERED 


PRESS ON patiees. 
1th wipe © 


| 
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BRIAKAT MEG. CO. 


Box 326 Dept. H1 Doraville, 


~D- 5U/12.2 


House & Carden 
Novem der, 968 
p36 


THE CHRISTMAS SPOON 


‘A Mother’s Heart 


The spirit of Christmas captured in solid silver, 
gleaming goldplate and enamel by Henry Heerup, 
renowned Danish sculptor. Zach year since 1910, 

A. Michelsen has commissioned a noted artist to create 
an exclusive design for his famous Danish Christmas 
Spoons. The exquisite 1968 design, ‘A Mother’s Heart’’, 
is now available. $20. Matching fork, also. Christmas 
Spoons from other years: 1930-1939, $32. 1940-1949, 
$29. 1950-1967, $24. Spoons from 1910 through 1929 
available from antique dealers only. Start your 
collection now in time for the holiday season. or a 
catalog of traditional Christmas Spoons and the name 
of the store nearest you, write: 


DANISH 
SILVERSMITHS 1nc 


573 MADISON AVENUE 
NEW YORK, NEW YORK 
PLAZA 9-6457 


House % Hondow Nov, 1969 
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966 smce department 
tinst strong year-earlier fig- 
ar sales gain of about 10 per 
prospect on top of the 1965 rise of 12.5 


‘consumer demand during the final quarter, 

Imost half of the year’s earm- ve 

simpact on 1966 net nicome of Every year, a note 

' | ereate an exclusive 
plate on solid silver. } 
Sp oons are collected by museums, ri 
of taste the world over, 


Start a ty Gane aur 


IONE yOu 


G: retail, 
/SPough closer internal controls. ' $ 
‘iW aperegate, profit margins are being fairly well | } 
phaintained, and department store earnings are ex | 
peated to be up around 10 per cent, against a 1985 rise | 


po 135 per cent. 
“A favorable sales environment is in prospect for the 
Rea ly part of 1967, with current indie 
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: ave Maintained 
hestandurds, Uhcir silver creations have 


lever, they have Kept up 
ques dnd designs and, today, 
ya in New York exhibits some 


hy istinas sears, elegant as they are, feature 


rather simple esigns: enameled in colors which catch 
designed by 


the eye, In 1053 “The Herald Angels,” 


oun SIXTIETH Yean 


Spoons issued from 1941 through 1950 (top 
to bottom): Mistletoe, Madonna and Child, 
The Dove of Peace, The Hearty Holiday, 
Snow Crystals, Holly, Falling Snowflakes, 
Christmas Ram, Caridles of Advent, and 
Winter Forest. 


Shin 


Spoons issued from 1991 thre 

{top to bottom): Colorful 
Santa and Reindeer, Herald Angels; 
Cornets, Poinsettia, Snow Hlowers, 
Danish Yule-nisses, Three Wisemen, The 
Lucia Bride and The Winter Solistice. 


pee 


Ebbe and Karen Clemmensen proved to be a 
seller, The oval-shaped handle, enamelled’ ir bli, 
showed angels in white and gold ascending = “ougl; 
golden rays from the Ghristmas Star. The 1946 esigy 
was “Holly” reproduced in green and gold wi vr 
berries. Such scenes as “The Dove of Peace, “Thr 
Kneeling Shepherd” and “Snow Berr : 
the diversity of appeal 

As the’ dies have not yi 
latest spoons, it is possible’ 
as “The! Winter Soltice”; 
“Madonna and” 
1963; 
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DI -aS¥ -RY -GENUINE HARD BAKED ENAMEL 


a Re by ~——o ) ; y, 
enuine a Ue Cnciicl Sterling Ss ver 


‘| DISTINCTIVE CHARMS 
ADJUSTABLE RINGS | if 


MADE IN U.S. A. 


STERLING SILVER 


si 
ADJUSTABLE RING 


No. AH128-—$6.75 Doz.—Hex Rings — Assorted Hex Designs No. AH119—$9.00 Doz.—Hex Sterling Silver Charms. E~ 
to Doz. Individually Boxed with Display. pealing for Fast Selling — with Display. 


No. AH129—$13.50 Doz.—Hex Sterling Silver Pendant Neck. No. AH 120—$8.25 Doz.—Hex Collector spoons — Boxed 


laces — Assorted Hex Desgins to Unit — Gift Boxed. Assorted Designs to Dozen. Rhodium Plated. 
No. AH122—$39.00 Doz.—Hex Sterling Silver Charm Bracelet No. AH130—$18.00 Doz.—Hex Sterling Silver Spoons — Gif, 
with 4 Different Hex Sterling Charms — Gift Boxed. Boxed — Assorted Hex Designs to Dozen — Finely Made 


Sets 18 1966 
SUPERIOR \NSOM_STREE 


HEX 
Super 
Values | 
All 
Gift 


Boxed 
Best 
Sellers — 
I've | 
Got 


the 
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No. AH121—$7.20 Doz.—Hex Tie Tacks — Boxed with Safety Chain. Assorted 
Hex Designs to Dozen Assortment. 

No. AH124—$8.25 Doz.—Hex Key Ring — Boxed — Assorted Hex Designs to 
Dozen Assortment. 

No. AH15—$7.20 Doz.—Hex Tie Clips Boxed — Assorted Hex Designs. 

No. AH126—$11.00 Doz.—Hex Cuff Links — Boxed Assorted Hex Designs. 

No. AH127—$7.50 Doz.—Hex Key Pin — Boxed — Assorted Hex Designs. 


SUPERIOR JEWELRY CO., 740 SANSOM ST., PHILADELPHIA 6 WaAlnut 2-3250—3251 


ANAND Tae: 


Earlicst American souvenir spoons represent- 
ing people and places are, left. to right: 
George Washington spoon designed by M. W. 
Galt, 1889; first Salem Witch spoon bu Durgin 
Div., Gorham, for Daniel Low; second Witch 
spoon, Gorham for Low. 
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Fests tahiti Riv eet 
By Dorothy T. Rainwater 


Left to right: Independeice Hall and Pennsylvanice state 
arms, Gorham; William Penn and Philadelphia Cita Hail, 
Caldivell; Statue of Liberty and Brooklyn Bridge, Shieb- 
ler; Battle Monument_and Maryland memorahilia, Dam- 
inick & Hail; Roger Williams greeting the indians and 
Rhode Island arms, Gorham. 


ae? See 
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Former chairman of the Hawaiian Academ of Science, 
Dorothy T, Rainwater has written eateastely on his- 
torical clocks, watches and other subjects of interest 
to jewelers. But her main interest is silver. In her 
home in Bowie, Md., she. has a collection of more than 


1,000 Apostle, souvenir and other spoons from all over 
the world. 


® THE TRAVELLER who returns from alien climes _ 


without some tangible evidence of his wanderings 
is a rare bird indeed. Whether his steps led him to 
Louvaine or Las Vegas, the average American 
feels a trip is incomplete unless he can bring home 
some visible proof that he was “there.” 

The first American globe trotters, the well-to-do 
of the 1880s and ’90s, kicked off a nationwide craze 
for collecting souvenir spoons, the spoons emblazon- 
ed to represent famous places, people and events. 
The Paris Exposition of 1889 drew many Ameri- 
ean visitors, and they came back with pockets 
bulging with spoons bearing the imprint of the 
Eiffel Tower, the Grand Palais and the Palais de 
Electricite. Other spoons of the era attested to 
their possessors having visited cathedrals in Eng- 
land and on the Continent. 

Souvenir spoons trace their ancestry to so-called 
apostle spoons. Engraved with likenesses of the 
apostles, these began to be presented by godparents 
as christening gifts in the latter years of the 15th 


te 


Lejt to right: Indian handle, Miami bowl, Watson- 
Newell; Western girl en horseback, Mayer & Bros.; 
State Capitol Building, Albany, in bowl, Alvin. Mfg. 
‘o.; tobacco leaves and Daniel Boone represent Louis- 
Ky., Gorham: cactus and Casa Grande ruins, 
by Gorham for George H. Curry. 
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Century. Apostle spoons enjoyed two centuries of 
popularity, then fell into disfavor with the Protes- 
tant ban on representations of saints and images. 

With the advent of tourism in the 19th Century, 
apostle spoons reappeared. Produced by the thou- 
sands in Britain and continental Europe, they were 
purchased as souvenirs of visits to cathedrals, St. 
Mark’s in Venice, St. Paul’s in London and so on. 
Also popular a century ago were the Martin Luther 
spoon, commemorating the Cathedral of Worms, 
and a Nuremburg spoon representing the notorious 
“Iron Maiden” torture device of medieval times. 
The latter was a hollow figure of a woman which 
opened to reveal a spike-lined interior. 


Spoons of Friendship z 
An American offshoot of the apostle spoons was 
the “friendship” spoon of the early 19th Century. 
These were exchanged as tokens of esteem, with the 
initials of giver and recipient engraved on the han- 
dles. Among the silversmiths who produced them 
were the Bostonians John C. Farnsworth and 
Moses Morse, Jabez Gerham of Providence and 

Samuel Kirk of Baltimore. 
The first American spoon designed specifically as 
a souvenir was probably the George Washington 
spoon. While travelling in Europe in 1888, M. W. 
(please turn page) 


Left to right: Manhattan skyline on handle, Flatiron 
Building in bowl, Paye & Baker; Colorado State arms, 
Towle; Jack and Jill, Tiffany; Great Seal of Maryland 
at top of handle, diamond-back terrapin below, Gorham; 
Pan-Pacific Exposition, San Francisco, 1915, ne mak- 
er’s mark on spoon. 
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Fricndship ladic, 1815, 
by John C. Farnsworth. 


Galt of Washington, D. C., amassed a considerable 
collection of souvenir spoons and came home with 
the idea for a souvenir spoon of his own. Upon his 
return to the Capital, he designed a reproduction 
of the Washington ladle preserved in the National 
Museum. Issued May 11, 1889, it bore a medallion 
of George Washington on either the handle or the 
bowl. Soon the same medallion was used on spoons 
of various sizes, and they were a commercial suc- 
cess. More than 10,000 a year were sold by the Galt 
firm (now Galt & Bro., Inc.), which followed up 
with a similar spoon bearing a likeness of Martha 
Washington. 

A New England contemporary of Galt’s, Daniel 
Low of Salem, Mass., had returned from a Euro- 
pean trip in 1887 inspired by the souvenir spoons 
he had collected abroad to create a spoon to com- 
memorate his own city. Two centuries earlier, Sal- 
em had achieved immortal notoriety by burning 
“witches” at the stake. Low therefore commission- 
ed a Witch spoon to be manufactured by the Dur- 
gin Division of the Gorham Co., Providence, R, I. 
Designed by Low’s son, Seth F. Low, the Witch 
spoon was patented March 3, 1891 and became the 
first American spoon to identify a city. 


The Witch is a Winner 

Low advertised the Witch spaon far and wide, 
taking three-quarter page ads in national maga- 
zines. The advertising, greater than that lavished 
on any other souvenir spoon here or abroad, pro- 
duced sales that also topped those of any other, 
souvenir spoon. 

A second, more elaborate Witch spoon was made 
for Low by Gorham in 1892 and several more 
ariations on the theme appeared within the next 
few years. The Witch motif was applied to other 
souvenir items with equal success, and by 1903 
Low’s son Seth was putting out a mail order cata- 
loy advertising more than 30 Witch souvenir items. 
The catalog, the Daniel Low Year Rook, became a 
national institution. 

The popularity of the Witch spoon celebrating 
Salem's one-time fanaticism paved the way for 
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Apostle spoon, left, is typical of the tupe collected 
by visitors to Europeaw cathedral towns. Marlin 
Luther spoon, center, shows Luther on hanlle. 
his statue in Worms ov the bowl. Tie versions 
of “Tron Maiden” of Nuremburg in photo at right 
show notorious torture device open and closed. 
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other “city” spoons. Silversmiths in New York and 
Boston and such Massachusetts towns as Lynn, 
New Bedford, Haverhill and Plymouth designed 
spoons for their respective cities. 

Between 1891 and 1910 more than 40 silver- 
smiths produced souvenir spoons which were ad- 
vertised in such national magazines as The Amer- 
ican Magazine, Century Illustrated Monthly, Chris- 
tian Herald, The Ladies’ Home Journal, Munsey’s, 
Outlook and Scribner's. In 1891 THE JEWELERS Cir- 
CULAR published a 19-part series of articles entitled 
Souvenir Spoons of America. 

More than 2,200 souvenir spoons of American 
design were already on the market by 1891, barely 
two years after Galt’s George Washington ladle 
first ajpeared. The Gorham Manufacturing Co. 
spensored a book that year (Souvenir Spoons by 
George B. James, Jr.) which listed nearly 200 dif- 
ferent souvenir spoons made by the company. The 
souvenir spoon boom was well under way. 

Two years later, the World's Columbian Exposi- 
tion in Chicago led to dozens of new souvenir 
spoon designs, designed to interest visitors to the 
Exposition. By this time, according to the late 
Albert Stutzenberger, author of The American 
Story in Spoons, “the collecting of souvenir spoons 
had become not merely a hobby, but a consuming 
rage.” 


A War Casualty 

The avid collection of these “badges of travel” 
continued until World War I when war demands 
on industry channeled production of silver com- 


panies in other directions. Along with the restrie-. 


tions on travel, this sounded the death knell for 
those companies created specifically to manufacture 
souvenir spoons, and they all went out of business 
between 1915 and 1922. Larger silversmiths con- 
tinued with the production of their regular lines 
of silverware but dropped souvenir spoons. 
About 1925 there was an attempt by a few com- 
panies to revive an interest in spoon collecting. but 
the depression of the 1930's squelched that effort. 
Only outstanding events such as the Century of 
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Progress Exposition in Chicago (1933-34), the 
World’s Fair in New York (1939-40) and the cor- 
onation of King George VI and Queen Elizabeth 
(1937) turned silversmiths to the production of 
commemorative spoons. 

World War II revived interest in souvenir 
spoons. Servicemen returned with souvenirs from 
all over the world. People turned to antique fur- 
nishings when they were unable to purchase new 
home furnishings and decorative objects through 
regular outlets. Once again American companies 
began to turn out spoons commemorating famous 
people, places and events. Now, no city of any size 
and certainly no state is unrepresented. At no time 
have souvenir spoons been more popular. Collectors 
number in the thousands. 


Older Spoons Preferred 

Yet, it is the older American souvenir spoons 
that are most avidly sought by collectors. Why? 
None of them are old enough to be classed as 
antiques in the strict sense of the word. Like Vic- 
torian furniture which has only recently been ap- 
preciated by collectors, the old spoons almost in- 
variably bring higher prices than the new. Why 
then are the older ones sought? 

Only the briefest comparison of the older, well- 
desizned and hand-finished spoons with seme of 
the new ones will give the answer. Formerly. the 
best designers were assigned the task of commemo- 
rating famous places and people. The sharp angu- 
larity of design so prevalent in Jater designs is not 
present in older spoons. Pride of craftsmanship 
in the colder spoons was evident in the diecutting, 
in the hand finishing and on to the sales reom 
where the finest spoons were to be found only at 
the better jewelers. 

In the older spoons there was an expression of 
imagination in the design, The full figure of a 
famous person often formed the entire handle. Tall 
buildings, statues and monuments which lend them- 


selves to the form of a spoon handle were outlined 


in high relief. Often, they were completely de- 
(please ture te page 32) 
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The first automatic cigarette lighter 


was presented to the Smithsonian In- 
stitution last month by Ronson Cor- 


ee 
C. Malcolm Watkins (right), acting 
curator of the division of cultural his- 
tory of the Smithsonian, places early 
lighter into collection as Ronson presi- 
dent Louis V. Aronson II looks on. 
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Souvenir 
Spoons 


4" hig! 


Your own spoons mado 


509 plated or sterling, 
6 wks. dol. 


n of Woodbridge, N, J. It is 33 

id. This first model, the “Ban- 

is invented by the company’s 

t, Louis V. Aronson, and was 

ed in 1926, ‘The lighter will be 
displayed in the museums’ Hall of 
Heating and Lighting. 

The lighter was formally presented 
to C. Malcolm Watkins, acting cura- 
tor, division of cultural history of the 
Smithsonian, by Louis V. Aronson, II, 
president of Ronson, who briefly 
sketched the history of the first auto- 
matic lighter. 

Ronson’s founder first invented the 
“trench match” in 1915, which was 
used extensively by troops during 
World War I. For its development he 
was honored by the Belgian Govern- 
ment. Ronson next brought out the 
“Wonderliter” in 1919, a similar but 
more styled striker-type device. This 
was followed by the “Strikeliter” dur- 
ing the early Twenties, and the inven- 
tor in 1926 introduced “The Banjo”, 
world’s first automatic lighter. It 
worked on the “press it’s lit, release 
it’s out” one-motion principle. 


TWO DIRECTORS ELECTED 
BY REED & BARTON 


At a recent special stockholders 
mecting of Reed & Barton Silversmiths 
William T. Hurley, Jr., vice president 
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in charge of sales, and Sinclair Weeks, 
Jr. were elected to the firm's board of 
directors. 

Hurley joined Reed & Barton in 
1935 as advertising manager and in 
1954, in addition to his advertising 
responsibilities was given the post of 
merchandise manager. He was named 
to his present post in 1956. 

Sinclair Weeks, Jr. is currently ex- 
ecutive assistant to the president of 
United-Carr Fastener Corp., Boston. 
He also serves as trustee of Wentworth 
Institute and Suffolk-Franklin Savings 
Bank and is a director of Monadnock 
Mills, San Leandro, Calif., and Emer- 
son Hospital, Concord, Mass. 


BULOVA DENIES FTC CHARGES 
OF FICTITIOUS PRICING 


Bulova Watch Co., Inc., Bulova 
Park, Flushing, N. Y., has denied fic- 
litious pricing charges brought against 
it by the Federal Trade Commission 
last September 11. 

Bulova denies allegations in the 
FTC's complaint that the amounts 
listed on its watches’ price tags are 
represented as the regular retail prices 
in the trade areas where offered for 
sale, and that the pre-ticketed sums are 
fictitiously high in some trade areas. 

Also denied are charges that this 
pre-ticketing violates the FTC Act be- 
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Marthinsen 
Souvenir 
Demitasse Spoons 
of the 50 . 
States, with © 


authentic seals, | 


350 - CROWN IMPERIAL 


A majestic box that will add dig- 
nity and prestige to the finest 
diamonds, Crown stamped in 


Oeticatety 
designed to 
display your 


New type Ho 
actually suspends the 
tings as the box is 
Opened. Available in 
white non-static ma. 
terial, Cover and Base 
supplied with gold inlaig 
borders. Lined with bive 
aqua and cerise petal velvet 
Gift Packaged. Price 


$995 


14 Kt. gold. Top and bottom 
lids intaid with gotd borders. 
Available in gun metal grey 
or non-static white material 
that will not gather dust, 
Pads in white, blue, aqua 
and cerise petal velvet. 
Individually 
| Packaged. 
Price — 


A collector’s item! 
Silver Plate—$6.00 | 
Per doz, wholesale. | t 
Available for immediate 
delivery. 


per doz. 


Send for our complete catalog of sterling { 
ond enameled silver, sterling enameled | $4795 
jewelry, crystal, china and pewter. per doz. 


Jobber Inquiries Invited 


NORWEGIAN SILVER CORP. 


Norway House, 290 Madison Ave,, New York 17, N. Y. 
Additional showroom, 225 Fifth Ave, N.Y. ©, Room 439 


Saf 2) 


ASK FOR OUR COMPLETE OATALOGUE! ... ROCKET JEWELRY BOX, INC. 
125 EAST 144TH STREET, BRONX, NEW YORK 51, NEW YORK 


SRLS Noe bas eens = 


$e us at Chicogo GIM Show — LaSalle Hotel — Room 626 
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ANDLES-OF: ADVENT, 
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SWEDISH CHRISTMAS GOAT. 


BLUE BIRDS INSTHE WHEAT 


SNOW BERRIES 
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HEARTY/HOLIDAY, SPIRLT 


MADONNA AND CHILO. 
From Denmark. Holiday dessert spoons and matching 
forks. Sterling silver with enamel and gold. Each | piece, 
6%" long, $15, incl. Fed. Tax and bags. Exclusively at 
HANDWROUGHT 
@ Py DANISH SILVER 
TEnct 52S) Now York Cie, As sho Savav-Plara. 


